1

2

Table Of Contents
Introduction ..................................................................................................................... 3
Advertising in Facebook .................................................................................................. 6
Understanding Bidding ................................................................................................. 7
Targeting Your Audience Strategically ......................................................................... 9
Advertising Your Objective ......................................................................................... 10
Facebook Advertising vs Google AdWords ................................................................ 12
More Big Benefits of Facebook Ads and Your General Objective .............................. 14
Types of Ads ................................................................................................................. 16
Choosing the Right Facebook Ad .............................................................................. 20
Creating a Facebook Ad................................................................................................ 22
Getting starting with ads............................................................................................. 23
Selecting Images and Editing Texts ........................................................................... 24
Targeting your audience ............................................................................................ 28
Location .................................................................................................................. 29
Other Demographics............................................................................................... 30
Interests .................................................................................................................. 31
Behaviors ................................................................................................................ 32
Connections ............................................................................................................ 32
Custom Audiences ..................................................................................................... 33
Creating a Facebook Page ........................................................................................ 34
Testing, Tweaking And Measuring Your Ad .................................................................. 35
Top Tips For Effective Facebook Ads ........................................................................... 38
Use the Power Editor ................................................................................................. 39
Use Content Marketing and Promote Your Page ....................................................... 40
Find Amazing Content to Share That You Know Will be Successful .......................... 41
Be Everywhere........................................................................................................... 42
Play to Ego................................................................................................................. 43
Summary ....................................................................................................................... 44

3

4

Introduction
Facebook is one of the most powerful platforms for any marketer to master and if you
only ever invest your time and effort into one single social media platform, it should
probably be Facebook. The impressive stats surrounding Facebook are by now old
news but they are still worth repeating. Facebook is nothing short of the second biggest
website on the net – right behind Google. If Facebook were a country, then it would be
one of the largest in the world.
Facebook has 1.44 billion monthly active users, at least 72% of Facebook users check
in every month and every day about 936 million people will check in. 65% use it daily.
Among those users, the average time spent on the site per visit is 21 minutes.
In total there are 1,310,000,000 people who use Facebook regularly, which includes
680,000,000 daily users. Every 20 minutes, there are one million links shared, two
million friends requested and three million messages sent.
All of this is really academic though – statistics like this are changing all the time.
All you need to know is that Facebook is big in terms of numbers. And what's more, is
that those users are not just active on Facebook – they are engaging and taking part
and they are sitting on the site for long periods of time.
In other words: this is pretty much the perfect storm for marketers looking for
somewhere to access a large number of people.
And Facebook isn't just a big site full of lots of highly engaged users – it's also perfect in
terms of the tools and features that it provides marketers. You have a gigantic number
of people you can reach and Facebook gives you all the tools you could possibly need
to reach the most useful members of that audience in a highly targeted way – this is
powerful stuff!
A big part of this of course is Facebook advertising. Of course this is the paid option for
reaching your Facebook audience and that makes it the 'premium' choice in many ways.
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If you want the very most powerful tools for reaching people on Facebook, you need to
pay for PPC advertising.
Don't let that put you off though – if you get this right then it will entirely pay for itself and
you will make all of your investment back. We're going to look into how you should go
about using Facebook marketing and advertising in depth in this e-book and in the
process you will gain all the skills you could possibly need to start making the most of
this incredible tool and resource.
Facebook advertising is actually incredibly nuanced with a ton of different elements.
This is something that very few people will probably understand before they get involved
– so read on to learn all about it so that you can jump in with the kind of knowledge
most advertisers are lacking! By the end, you'll know more about Facebook marketing
than 90% of those using the platform…
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Advertising In Facebook
So how does Facebook advertising work?
The basic principle to understand here is PPC. If you're at all familiar with internet
marketing, then you will have heard the term. If you have mostly handled your
advertising offline until now though, then you might not have.
PPC stands for 'Pay Per Click'. What this means, is that as an advertiser, you will only
have to pay when someone actually clicks on one of your adverts. In turn, this means
that you will never need to pay for an ad that's 'unsuccessful'. If no one clicks on your
adverts, then you don't pay a cent – and you'll still have gained exposure for your brand
from it!

Understanding Bidding

The other great thing about PPC from your point of view as an advertiser is that it
actually doesn't cost you all that much each time someone clicks either. Generally in
fact, you will probably only pay a few cent and up to about three dollars for clicks. This
means that you have a fair margin for error when it comes to ROI – if you're trying to
make money from a product you're selling on your site and you make about $30 per
purchase, that means you only need a very small percentage of your clicks to actually
result in a purchase and you'll still be able to make profit.

